
Brand Identity for Glory Mold: 2084 — an immersive 
speculative installation at Surge Festival and Merchant 
City Festival exploring AI bias, climate collapse, and radical 
futures. The visual language reimagines slime mold as 
artificial intelligence: organic, creeping, and alive. 

GLORY MOLD : 2084

Brand Identity
Brand Strategy
3D Design
Print Design
Social Media

Find out more about the project here!

Client:
Produced Moon

2026

Developed as part of Watershed’s More Than AI Sandbox, funded by MyWorld 
(UKRI Strength In Places Fund) and is funded by Creative Scotland.

https://www.anupajoshy.com/glory-mold-2084






Logo Design Rounded serif with softened tips, echoing the spore structures of slime mold. It’s elegant and 
biological in nature. The logotype features the typeface “Soria” with slight modifications.



Poster Iterations






