
Colour Theory is a volunteer-led platform and design 
project celebrating BPOC creatives in Scotland. Since 
April 2025, it has hosted two sold-out networking events, 
a sold-out exhibition showcasing 18 BPOC artists, and a 
partnership with Developing Younger Workforce Scotland 
— with the next event supported by the Glasgow School of 
Art. Every visual touchpoint, from a rotating cultural identity 
to event materials, is designed entirely by me.

COLOUR THEORY

Brand Identity
Brand Strategy
Art Direction

Find out more about the project here!

Self-initiated 2025

Events supported by The Glasgow School of Art, Collective Communities CIC, 
Studio Form and MadeBrave 

https://www.anupajoshy.com/colour-theory-scot


Logo Design
The wordmark is built around a single 
conceptual move: the “O” in COLOUR & 
THEORY is replaced by three overlapping 
circles — a direct reference to the colour 
mixing diagrams, the visual language of colour 
theory itself. The symbol carries the platform’s 
meaning without stating it.

Overlapping circles suggest intersection, 
mixture, the coming together of different 
things into something new. The colour palette 
is never fixed — it rotates every few months, 
reflecting a different cultural moment and 
keeping the identity alive.

This was a deliberate decision: a platform 
celebrating diversity shouldn’t look the same 
every time you encounter it.



Event One
The first event draws inspiration from my own 
community - The Syro Malabar community 
from Kerala, India. These ornate umbrellas 
are carried by people during a procession 
celebrating St Sebastian’s feast.

The first event was supported by Studio Form 
and MadeBrave. It was held at the Social Hub 
in Glasgow.







Event Two
The upcoming event is inspired by my 
colleague, Rachel’s cultural background. She’s 
from Hong Kong where the neon lights are 
prominent across the city.

The event will be held on 27th August 2026, 
supported by the Glasgow School of Art





Collaboration
Apart from our own events, we also 
have collaborations with other creative 
communities in Scotland. One of them was 
with the Scottish Creative Network held in 
January 2026. Rather than sticking to our 
original branding, we fused the two together. 

The visuals are supported by a famous lace-
like pattern seen across many African and 
Asian cultures.




