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A visual identity for the Royal Conservatoire of Scotland’s 
on-going Crossover series — celebrating interdisciplinary 
performance where music, movement, theatre, and design 
collide. The identity fuses photography, acrylic paint 
experiments, and collage — monochrome hands posed 
to evoke both piano playing and keyboard use meet vivid 
paint strokes, translating the tension between art and 
technology into image.

Funded by Glasgow City Council and the UK Government through the UK Shared 
Prosperity Fund, in partnership with Creative Tech Scotland.

CROSSOVER

Find out more about the project here!
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